MARKET INSIGHTS AND NEW NETWORKS
TO BOOST EXPORT IN FOOD SECTOR

I 3
e »
e, I S
iy ~ iR 7 & '
¥ N ! ¢ .
ny f | 2 iy
& |7 <
al ’ o Yl AL
A A
it . i
- "
3
by i ||l
b 't
154

A

0
.......
--------

VEERA VIRTANEN
Food 2.0 Ecosystem lead, Valio
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AGENDA

14:30

14:35

15:20

15:40

Welcome and introductions - Veera Virtanen, Valio

Market insights and Business Finland export support
in selected countries

A Germany and Singapore - Lili Lehtovuori, BF
A France - Agathe Damour, BF
A USA - Elina Fahlgren, BF

Industry talks

A Learnings from the US market dynamics - Ann-Mari
Hamalainen, Valio USA

A Case example: Leipomo Rosten - Veera Meltovaara,
Leipomo Rosten

Business Finland food & foodtech team services for
start-up companies and foreign financing opportunities
- Jaana Rantanen, BF

Discussion
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INTRODUCTIONS

A Aircohol

A Apetit

A Arctic Blue Beverages

A Arctic Natural Products

A Arctic Warriors

A Atria Finland

A Avoin Map

A Baltic Sea Action Group

A Biokasvu

A Biosafe

A Boreal Plant Breeding

A Brunberg

A Business Finland

A City of Espoo

A City of Vantaa

A Databites

A Deloitte

A Digia

A DigitaBlue

A DSE Dynamic Solutions
Europe

A Elonen

A Embassy of Finland,
Singapore

A Emblica

A Enifer

A EOD europe

A Estonian Business and
Innovation Agency

A Fazer

A Ferm Foods

A Figen

A FinDe Business Consulting

A Finno Health

A Finnsnack

A FoodFarm

A Foodwest

A Good Guys

A Green Planet Astronauts

A GS1 Finland

A Halva

A HAMK

A Hankkija

A Happy Plant Protein

A Heino Group

A Helsinki Mills

A Herkkumaa Group

A HKFoods

A JK-Tuoretalo

A Jokilaakson Juusto

A Juustoportti Food Export

A Kalaneuvos

A Kesko

A Kiertoravinne

A Kinnusen Mylly

A Kivikylan kotipalvaamo

A Kuohu Artesian Waters

A LAB AMK

A Lagerblad Foods

A Laitilan Wirvoitusjuomatehdas
A LaKo Trade

A Lammin Sahti

A Laurea AMK

A Leader Foods

A Leipomo Primula

A Leipomo Rosten

A Linseed Protein Finland

A LUKE

A Maa- ja metsatalous ministeri®
A Maitokolmio

A Maitomaa

A Maustaja

A Measurlabs

A Medfiles

A Moilas

A Mysoda

A Nordiclif

A Oddlygood

A OpenCO2net

A Origin by Ocean

A Orkla Suomi

A Osuuskunta Maitokolmio
A Osuuskunta Maitomaa

A Pellervon Taloustutkimus PTT
A Pohjois-Savon ELY-keskus
A Pohjolan Peruna

A Pokka Reindeer Meat

A Polar Electro

A Porokylan Leipomo
A Potential Foods

A Powdea Technologies
A Probitat

A Puls Nutrition

A Raisio

A Ruokatieto

A Sarlin

A Savonia

A Second Thought

A Snellman

A Solveri

A Spices Chef

A St1 Nordic

A Suvi ry. / Fennopromo
A Sweco Finland

A SYKLI Environmental College
A Tampere University
A Three Mushketeers
A Tornion Sahkdpojat
A University of Helsinki
A University of Oulu

A University of Turku
A Valio

A Verman Holding

A Viexpo

A Voéner

AVTT

A Weekend Snacks

A Woodgrow

A 4dBarn
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ROADMAP

Nature-smart food system

TARGETS:

100 PARTNERS
iInvolved in the ecosystem

EUR 100 MILLION
Investments in RDI
across the ecosystem

EUR 1 BILLION
GROWTH

In food exports
by 2032

17.6.2024

a®
FOOD 2.0 ECOSYSTEM

THEME T:

FUTURE
PRODUCTS

Animal- and plant-based nature-
smart products and ingredients,
Exploratory products from

integrated value chains 5

THEME 2:

TECHNOLOGY
TRANSFORMATION

Emerging process and measuring technologies,
Cellular agriculture, Biomonitoring,
Gene technologies, Artificial @
Intelligence, Digitalisation

THEME 4:
REGETIHQEEEXTIVE CIRCULAR ECONOMY &
RESOURCE EFFICIENCY
PRODUCTION Green NH3z and biogas,
Biodiversity, Land use efficiency, @ Nutrient efficiency & circulation (C, N, P),
Restoration, Water management CCS&CCU, Water efficiency, Feedstock @
Crop rotation, Animal welfare optimisation (C, N), Grass biorefinery, Side

stream valorization, Systemic modelling



MARKET INSIGHTS AND BUSINESS FINLAND
SUPPORT IN SELECTED
COUNTRIES

Wi, s By

LILI LEHTOVUORI, Business Finland
Germany and Singapore
lili.lehtovuori@businessfinland.fi

AGATHE DAMOUR, Business Finland
France
agathe.damour@businessfinland.fi

ELINA FAHLGREN, Business Finland
USA .

elina.fahlgren@businessfinland.fi BUSINESS
FINLAND
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FOOD & FOODTECH TEAM 2024



EUROPE

LILI
LEHTOVUORI

lili.lehtovuori
@businessfinland.fi
+43 664 254 5289

Vienna, Austria

FOOD & FOODTECH TEAM

VILMA
RISSANEN

vilma.rissanen
@businessfinland.fi

+4673028 14 31
Stockholm, Sweden

PHILIP
BANK

-
1 N

philip.bank
@businessfinland.fi

+45 205 49892
Copenhagen, Denmark

Paris, France

AGATHE
DAMOUR

Agathe.damour
@businessfinland.fi

+33 762 06 75 96

Germany

Global
PHILIPP
JORDI
philipp.Jordi
@formin.fi
+41 79954 62 45

Bern,Switzerland
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FOOD & FOODTECH TEAM
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. @businessfinland.fi @businessfinland. fi +82 107 265 3164

Tokyo, Japan +81 90 53 38 63 44 Tokyo, Japan +81 90 22 28 9163 Tokyo, Japan +819070985824  Seoyl South Korea
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FOOD & FOODTECH TEAM

AMERICAS

ELINA
FAHLGREN

elina.fahlgren
@businssfinland.fi

New York USA  *16505079178

AFRICA

SUSAN MESCHAK
e KAPARO WASIAR
masego.polo [ | B susan.kaparo meschak.wasiar

@businessfinland.fi

@qgovfi

@businessfinland.fi

\
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{ AL p 27764371310 B +254 701 572895 [ 9 +254 712 722 169
Pretoria, South Africa Nairobi, Kenya Nairobi, Kenya
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FOOD & FOODTECH TEAM
FINLAND

ANNALEENA

SARI
- SOULT

ALEKSEJ
PAAVILAINEN

EEVA LEPPANEN

NUUTINEN

annaleena.soult
@businesBnland.fi
+358 40 343 3447

MARKETING

MAIJA
HAKKARAINEN

sari.paavilainen
@businessfinland.fi
+358 50 395 5396

eeva.nuutinen
@businessfinland.fi
+358 40 343 3317

aleksej.leppanen
@businessfinland.fi
+358 40 343 3361

Maija.hakkarainen
@businessfinland.fi
+358 50 577739
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FINLAND
- AGENCY

KARL
VENALAINEN

kari.venalainen
@businessfinland.fi
+358 40 722 1632

KATI
LAHTINEN

Kati.lahtinen
@businessfinland.fi
+358 50 557 7725

PIRJO
HAKANPAA

pirjo.hakanpaa
@businessfinland.fi

+358 44 712 4136

LARI
RAJANTIE

Lari.rajantie
@businessfinland.fi

+358 373 8609

FOOD & FOODTECH TEAM

ANNA
NIKKU

anna.nikku
@businessfinland.fi
+358 50 5344 895

ANNCHARLOTTE

HALLGREN

anncharlotte.hallgren

@businessfinland.fi

+358 50 55 77 017

JUHA HEINOLA

juha.Heinola
@businessfinland.fi

+358 50 557 7895
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MARKET INSIGHTS AND
BUSINESS FINLAND -
EXPORT SUPPORT

IN GERMANY



GERMANY IS THE #3 FINNISH FOOD EXPORT MARKET

Vienti- ja tuontitilastot > Vienti > Maittain

Vienti maittain — 2,2 mrd. € 7123-6/24

Ruotsi

vio | 2155 i €
Sk [ ————] 1482 1] £
Pucle (I 116+ i €
Alankomaat _ 1087 mil. €
Tanska I 05 1 i €
Ranska _ 92,8 milj. €
Kiina 7_ 81,2 mij. €
Norja __ 66,3 milj. €
Liettua __ 63,2 mil €
Espanja 7_ 51,5 milj. €
Latvia __ 46,0 mill. €
Italia _ 40,2 milj. €
Eteld-Korea _- 28,3 milj. €
Belgia - 27.0mij €
Malesia _- 26,3 milj €
Japani - 26,1 milj €
Yhdysvallat 7_ 25,3 milj. €

venaja [l 225 mij €

LARGEST CATEGORIES:

1. Grain

2. Bakery products

3. Fish

4. Alcohol ic beverages
5. Sweets

6. Berry products

BUSINESS
FINLAND



o GERMANY AS A TARGET MARKET

80+ mn i

¥

consumers
AR K K K A North A South
A West A East
A Cities A Countryside
A German accuracy A Finnish accuracy
da _ :
% A Quality A Quality
m] o = competitive price = high price



e GERMAN GROCERY RETAIL
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S GERMAN GROCERY RETAIL - CHARACTERISTICS

| can sell the same
way to REWE:=and

EDEY Kt ketihio A German rules A Finnish rules
Kesko and S-group A German A Finnish, English
A Importer/distributor A Direct sales
A Partnership Aa2wSd3IKG adl
A Replies in 1-2 days A Replies s 6 130 Wf W6 ¢
| can sell the : : -
surplus shart:BBD A German packaging A English packaging
products:to A Long BBDs A Short BBDs
Germany A Mixed pallets A Full pallets

\

A Multi -channel marketing A No marketing



BSe>>  GERMAN FOOD SERVICE

HOTELS & FULL-SERVICE QUICK-SERVICE PUB, CLUB & COFFEE & PUBLIC SECTOR &
CATERING RESTAURANTS RESTAURANTS BAR TEA SHOP PRIVATIZED UNITS
" MPLWE " =ZME " NPE " NPE " PE
ACCORHOTELS m K .
WP PIZZA E PASTA m Education
. " g RGE& SAUS M.lfko g s Healthcare
hans im g|uc|< ING. — - S . -
FRANCHSE G e R Military & Civil
SHIT % 1380 Defense
il BlockGruppe OUR{TIETYBRINGS > BarfiiRer
wlest PEOPLE CLOSER  sunier sk G epus ? | Welfare & Services
kot AN Tchibe Prisons and other welfare
services
GASTRO TEAM BREMEN @W

PAN- i AN Y

Source: GlobalData: Germany 1 The Future of Foodservice to 2026



THERE IS NO ONE RECIPE FOR SUCCESS IN GERMANY

NATURLICH GLUTENFREIE
BIO-HAFER-BROTCHEN

SEE e

AMAZON.DE GROCEVRY RETAIL PRIVATE LABEL
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COMMON FOR ALL SUCCESS

1. Strong export strategy for Germany and
commitment to long-term work

2. Market based product development /
localization

3. German language skills / presence in
Germany

4. Focus on partnership development and
marketing




INTERESTED IN MORE INFO ABOUT GERMANY?

GERMAN FOOD MARKET

N
X
. 3
= Ne,
i E . g B

< . i Grocery Market and Retail Structure incl. e-commerce
GERMAN FOOD MARKET 2 Food Service Market and Structure
An Overview of _ 3 Bakery Market
grocery retail, food service, g
e bakery, gluten-free and organic market : ﬁ:i a. Gluten-free Market
.*-i - L - 4 B Organic Market and Retail Structure
S‘ W .?& Business Finland, Germany | ‘ ~§ 6 Your Contact
2024 éﬂ
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The report can be ordered free of charge from: lili.lehtovuori@businessfinland.fi
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ADVICE & NETWORKS

LILI
LEHTOVUORI

lili.lehtovuori
@businessfinland.fi

Vienha, Austria
Germany
Global

+43 664 254 5289

BUSINESS

FINLAND SERVICES
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FINLAND WEEK CAMPAIGNS
- GERMANY

johanna.pfeiffer@findeconsulting.com

EDEKA

aaeety HERITAGE 2



AMAZON FBA LIGHT
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PILS

BIER / BEER
Ak 5,5 % vol. 0,33

v/

amaZOH.de
N—)

Kukko Strong Pils Glutenfreies Bier
Dosen 24 Partypaket - 24 Dosenbier
0,33 L Glutenfrei Bier, ReinweilRem
Schaum Bierdosen - Stark Gehopfte...
Pulver TR KK v 175

100+ Mal im letzten Monat gekauft

Biokia - Blaubeerpulver 150g - 100%
Heidelbeerpulver Bio Aus Finnischen
Wilde Heidelbeeren - Blaubeerpulve...

Optionen: 2 Geschmacksrichtungen
R R R v 80
100+ Mal im letzten Monat gekauft

oy HERITAGE 24
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Solar Foods + Follow -
22,422 followers
“o SINGAPO
WHY SINGAPORE?
The new Solein-powered delicacies by Japan's food powerhouse, the Ajinomoto Co.,
Inc., in Singapore have recently been spotlighted by FoodBev Media.

E R UDN ¢ Go¢dy-Blkstratidgy

Lim Chu Kangagricultural area will be transferred to a
high-tech agrifood zone with sustainable and efficient
production based on circular economy.

A Singapore isa hot spot of novel food products , and it
was the first country where cellbased meat product
has got the novelty food approval.

A Quicker novel food certification process compared
to the EU and US

A A gateway to Southeast Asia
A Singapore is now identifyingechnologies and
solutions for:
1. Urban growing technology providers
2. Alternative ingredient /technology producers
3. Blue bio economy solution providers
4

Side stream and waste streantircular economy
companies

Food traceability solution providers

A
Dive deeper into the story by reading the full article ¢ https://Inkd.in/d79t6hzp
A

#foodofthefuture #outofthinair #NextGenEU

inomoto Atir.72™
ng

o1
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BUSINESS SWEDEN

INVITATION

NORDIC AGRI-TECH NETWORKING
VISIT TO SINGAPORE 18 TO 22 NOVEMBER 2024

Building on good momentum and interest from both Nordic and
Singapore companies last year, Business Sweden and Business
Finland will host the Nordic Agri-food Tech delegation to Singapore
focusing on business opportunities and ecosystem partnerships
within the agriculture and food technology sector in Southeast Asia.

Discovery Track

Innovation & R&D focused

Companies looking to discover Singapore and if it
has a market fit

Showcase Track

Business Matching

Companies to demo their solutions and find leads in
Singapore

BUSINESS
Brought to you by: a FINNAND  YINNOVA

SEPTEMBER 2024
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lili.lehtovuori@businessfinland.
+43 664 25 45 289
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FOOD INDUSTRY IN FRANCE

Brd largest economy in Europe

$127 . 6 b|”|0n estimated salesin the packaged food market

10 food innovation clusters

1 200 varieties of cheese

2 1% Share of budget spent on food

BUSINESS
FINLAND

WHY FRANCE ?

Strategic location in Europe: link between Northern
Europe and Mediterranean countries

Largest FDI recipient in Europe
More than 75% of the French population lives in
urban areas, with a strong demand for

international cuisine

Most visited destination in the world: Strong
tourism industry with high demand for HORECA



DISTRIBUTION OF HOUSEHOLD
EXPENDITURE BY TYPE OF FOOD

6%

H Meat Fruit & Vegetable B Bread & Cereales B Milk, Cheese& Eggs ™ Sweet Products B Fats, Spices,Sauces ™ Fish & Seafood

Source: AgresteGaph'agri2.
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TOP 5 MARKET TRENDS IN
FRANCE

PURCHASING POWER Purchasing power and price sensitivity are back in the spotlight in a context of inflation. We are seeing a boom in
. hard discountersand private label products.

2 E-COMMERCEThe food delivery market in France is substantial, withtoan es
. continue growing by 7-9% annually. The rise in urbanization, busy lifestyles, and an increasing digital penetration have fueled this growth.

3 FOOD TRANSITION Debatesand changesin the way we produce and consume are emerging around more sustainable and
. environmentally friendly food: organic, fai, local, seasonal, vegetable, natural, healthy.

4 ECO-RESPONSIBILITY Lawshave been adopted in Francewith an emphasis on waste management and a gradual
" disappearanceof plastici 3R Decree/ AGECanti-waste law for a circular economy.

5 PLEASURE Franceis the country of gastronomy, food is about the pleasure of a diverse diet of homemade cooking, sharing, conviviality,
. relaxation, memories but also comfort.

BUSINESS
FINLAND



GROWTH OPPORTUNITIES FOR

FINLAND

¥4 PLANT BASED

~
W el ‘(‘
<

THE FUTURE OF
FOOD

. TRANSPARENT

READY-TO-EAT

SUSTAINABILITY
&
ECO-FRIENDLY
CHOICES

FOOD CHAIN
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TYPES OF RETAILERS

French consumersare diversifying their purchasesthrough several stores:

A Hyper/supermarkets: Located on the outskirts of cities. Many offer "click and drive" servicesthat allow a
consumer to order groceries online that will be ready for pick-up.

A Cash & Carry: Hypermarkets reserved for professionals

A Specialized stores: Stores specializedin one family of products (e.g. organic, frozen). They offer an
extensive choice of goods in a specific category at a competitive price and with an emphasis on customer
service.

A Convenience stores: Located in city centers.
A Department stores: Located in the city centers.

A Traditional outlets: Specializedlocal shops: butchers, fishmongers, greengrocers, cheese shops,
delicatessens, bakeries. People prefer them for the quality of their products, human contact and advice.

BUSINESS
FINLAND



POSITIONING

urban ’
franprix @ MONOPRIX
ﬂUChan ( 9
Carrefour
discount E.Leclerc @ | premium

Casino

supermarc hés

lnte&manché

rural
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E-COMMERCE

E-COMMERCE

A Drive Click & Collect

6 leading supermarket chains operate
almost 5,600 drive outlets

Pedestrian click and collect in large cities

A Home Delivery

Delivery price is the main obstacle for
32% of regular shop customers and 60%
of drive customers

A Quick Commerce

A D astdke ¢ 0 n ¢ e(mihisvarehouses)
allowing to deliver small to medium-sized
assortments and in short delivery times.
176 dark stores in France (Paris et
Marseille)

FRICHTI  FoodChéri.

DELIVERY PLATFORMS

A Key Players

Uber

<

stuart

A Virtual Restaurants

<

POPCHEF

PURE PLAYER
MARKETPLACE

mon::nAg:;hé.fr U\ BH'_E‘VIECOM
epicery
LA RUCHE
QuI DIT OUI'!
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ORGANIC

7 LaV|e
> Cla"'e SSSSSSSSSSSSSSSSSS

La bio est dans ma nature

IN STORE  RUALLEIRT

«LAr

oune FOURCHE  greenweoz<¥

courses en ligne bio & eezy

EPICERIE BIO EN LIGNE
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GOURMET AND FINE FOODS

LA GRANDE PRINTEMPS DU GOOT
E PA R I S 64 BOULEVARD HAUSSMANN

75009 PARIS

“Uotre

LE GOURMET

BUSINESS
FINLAND



BUSINESS
FINLAND

MARKET ENTRY



MARKET ENTRY OPTIONS

DIRECT EXPORT

A Export and direct sales
A Salesrepresentative

A Market presence (branch/subsidiary)

INDIRECT EXPORT

A Distributor

A Importer

A Agent

A Partner companies

A Online marketplace

BUSINESS
FINLAND



FRENCH MARKET ENTRY TIPS

A Brand image : Product, packaging and communication adaptation

A Detailed oriented : Receptiveto logical presentations supported by trends and statistics (show
that you understand the French market and expectations) that thoroughly explain the added
value of a product (priority will be given to local manufacturer when possible).

A Hierarchical structures with slow decision -making processes : patience is appreciated,
pressure will be taken negatively

A Long term business relationships based on professionalism and mutual trust i to be
maintained through regular face to face visits

A Local partner : Many French speak and understand English but generally prefer not to
communicate with it. Out of courtesy, check ahead of time if the executives speak English, provide
as much written material translated to French and attempt to learn a few key phrases.

BUSINESS
FINLAND



EVENTS

SIAL

-

18/106

15-19 OCT. 2022

PARIS NORD VILIEPINTE - PARIS

PARIS 18.10.2024

FRENCH MARKET
PRESENTATION &
NETWORKING COCKTAIL IN
PARIS

Date: 18 October 2024 at 9:00-14:00 CET

Venue: Finnish Embassy in Paris, 1 Place de
Finlande, 75 007 Paris

REGISTER BY 13 SEPTEMBER [

FURTHER INFORMATION

Agathe Damour
Senior Advisor, Business Finland
agathe.damour (at) businessfinland.fi

For more information: https://www.businessfinland.fi/fen/whats -new/events/business-

delegations/2024/-networking -paris#stored

Business Finland is happy to organize an event for Finnish food and
beverage companies to present the French market and meet with
potential stakeholders in the French food and beverage market in

Paris on 18 October.

Companies joining the event will learn about the French market and meet with a few key
French players at a half-day event at the Finnish Embassy in Paris. The event is
targeted at Finnish food and beverage companies planning to start their exports to
France or companies planning to increase their sales in France with the help of new
contacts and partners.

The participating Finnish companies will get a chance to introduce themselves to

French business contacts.

All the participating companies need to have a profile at Business Finland’s Food and
Beverages website [{. We will use information from the company profiles when inviting
French guests to the event. If your company does not have an existing profile, please

contact Agathe Damour.

BUSINESS
FINLAND
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THANK YOU

Agathe Damour
Senior Advisor

Mobile: +33 7 62 06 75 96
agathe.damour@businessfinland.fi

Ambassadede Finlande| 1 Placede Finlande, 75007 Paris, France
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Business Finland North
America

A We coach and advice Finnish companies with
their US and Canadian marketexpansion

A Team of 14

A Locations New York, Washington DC, Silicon
Valley (colleagues also in Chicago IL and Los
Angeles CA), Toronto Canada

A Part of Team Finland network (consulates,
embassy)

A My area of focus: food, foodtech and agritech,
circular economy, sustainable packaging, retail
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Topics that We H elp With
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FDA registration // GRAS notification

A All food products need to be registered with FDA prior to selling in the US
A Registering manufacturing facility and all warehouses

A Need FDA agent otherwise straightforward process

A Label & ingredient review

A GRAS Generally recognized as safe) notification
A For novel ingredients that are not listed by FDAyet
A Requires demonstrable consensusamong qualified experts that the ingredient is safe
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Local Contacts and Network

A Universities

A Local organizations UNIVERSITY OF CALIFORNIA

A Potential End Customers
CLIMATE
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A Industry experts {“’ MBOLD  IEEK

A SerVICe prOVIderS MINNESOTA: LEADING THE WAY

TO THE FUTURE OF FOOD

A Nordic partner organizations
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Industry Events & Collaborations
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Market Opportunities & Delegations

A www.marketopportunities. fi

What Is the US interested in at the
moment :

A Biomanufacturing: proteins,
entzymes, food additives

A Circular economy (upcycling, side
stream valorization)

A Regenerative materials & sustainable
packaging

A Better-for-you foods & beverages
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CPG Path to Market

A D2C FAIRE
shopify Trade shows : SPROUTS
‘@) RANG Em FARMERS MARKET
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sfa fancy food show

TikTok
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Other market entry strategies

APrivate label

AFood service

Alngredients

AMentorship programs, accelerators
AThought leadership
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US Etiquette

A Be concise in your messaging

A Emails are short but polite (who you are, why are you contacting and what you want)
A Know how to pitch yourself, your idea, your company, your solution

A Pay it forward (share your network, introduce people, do favors)

A D o nhi tate, d o ngd bvertime in meetings

A If raising funding d o nstart with an ask, learn to network and get feedback from investors, ask
for 15-30min calls with investors to share your passion
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Thank you !

Elina Fahigren
elina.fahlgren@businessfinland.fi




